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Terms of Use for Media Kit

[ Copyright ]

* The copyright of the images displayed on this web page and in the media kit materials belongs to OUGI Inc.

+ Some images have a copyright expiration date, so please use them within the expiration date.

+ Any use that violates the prohibited items will be an infringement of our copyright. Please use them within the scope of the terms of use.

[ Purpose and scope of use ]

+ Distribution materials (images and text) in the media kit may be used (duplicated, uploaded, posted) only for the purpose of media organizations

introducing OUGI and our business.

+ The condition for permission to use is that the published content is related to the promotion of tourism, travel, and Japanese culture.

* When downloading the media kit, please apply for the purpose of use. In principle, use for purposes other than those applied for is prohibited.

[ Scope of responsibility ]

+ OUGI Inc. is not responsible for any damages or loss caused by the use of the images in the media kit.

* The contents of this page, images, and terms of use may be changed without notice.

[ Request for media publication ]

+ In order to fact-check the contents of the publication, please
cooperate in sharing the manuscript before submission and public
release. Please reply to the automatically completed email sent after
submitting the form, with attaching the manuscript data. After receiving
the manuscript, we will check the contents and reply as soon as
possible. (Business days: Monday to Friday)

* Please cooperate in sharing the results after public release. If the
results are paper media, please send a photo or copy. If they are web
or SNS, please send a URL. If they are digital materials or videos that

will not be published online, please send the data.

[ Rules for using images ]

* It is prohibited to give the data to third parties, such as secondary
distribution of images.

* Please clearly state the credit "© OUGI Inc." near the image.

+ To edit the images, only trimming is allowed. (Also trimmed images
need to show the main part of the original image.)

+ Modification of images is prohibited. If you need to modify the image,
please contact us separately.

* The expiration date for images that include human models is !'the end
of November 2027." After that date, please make the relevant photo

private.

Confidential & Copyright OUGI, inc. All rights reserved.



\

01 | Highlight of the tour
02 | Key visuals

03 | Branding Guidelines
04 | Contact

BATCH DOWNLOAD @

The Folklore of KAGURA

Usa, Oita

)

Confidential & Copyright OUGI, inc. All rights reserved.


https://drive.google.com/drive/folders/1zIO987S7BHTh6qEcy8bp5qBPtGeCPZim

1"

=
?

r‘L“'

Tour contents

This tour provides a 7 days traditional
experience programme to practice “Buzen
Iwato Kagura”. To perform kagura at the local
shrine on the last day of the tour, you will
practice kagura every evening with
professional kagura performers. You will
study the conduct, costume, history and

culture of kagura.

01 | Highlight of the tour

Unique points

Daytime activities in the tour will be led by the
special local guides expertised in history and
culture. You will imagine the ancient Japanese
lifestyle by visiting the Rokugo-Manzan area as
a training place, Mt. Omoto is a respected trail,
and Kitsuki area remaining traditional
townscape of the Edo (samurai) period.

Recommended Points

You will find the core of Japanese culture
through practicing kagura. The served meals
for breakfasts and dinners are dedicated
recipes for kagura performers, which are
supervised by Yoshie Kamiya, the local rice
ball chef. In this tour with special practice,
trail, and meals, you will experience the

whole lifestyle of “kagura performers”.
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01 | Highlight of the tour
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*Meals are subject to change depending on the season. b e " =

Stay at Kominka
a traditional Japanese house

Originally, kagura performers who dedicate kagura dances follow several You will stay at the Kominka BASE Ryuoh "Bettei Ryuoh no le (house
dietary restrictions for one week prior to the dedication. This is called of dragons)”, which is a renovated over 130 years old Japanese
“Seisai”, and they purify themselves from inside before the dedication. traditional house. Near the accommodation, there are the castle ruins

Special Dishes for Kagura Masters

of Ryuoh Castle and Kai (Sea) Shrine, and this Ryuo area has a

In this program, the local chef will serve the special dishes, )
o . o mysterious mood.

combining recipes for kagura performers and local cuisine of the Usa

area. Everyday, there is a different concept for meals, and through You will enjoy fresh air and scenery around the accommodation

the 5 day menu, you will prepare yourself mentally and physically for everyday, along with the special dishes for kagura performers by the

the last kagura performance. dedicated local chef. You experience them only in this place.
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03 | Branding Guidelines - Tour Symbols -

L

Download the CMYK / RGB data (.ai & .png) from the link on the left AL/PNG

DOWNLOAD

Horizontal Logo Vertical Logo
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g 'l. The Folklore of KAGURA
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The Folklore of

KAGURA
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https://drive.google.com/drive/folders/1zHoezW7UuxP31JxmAlE0pZ_Dwxct9aDU

03 | Branding Guidelines - Logo colors -

There are 2 colours of the logo: black and white.

Recommendation is to use KAGURA RED as the background color set.

KAGURA RED

RGB: 255 77 19 HEX: #ff4d13
CMYK: 0 85 100 O PANTONE: 485 C

KAGURA BLACK

RGB: 000 HEX: #000000
CMYK: 0 00 100 PANTONE: Black
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03 | Branding Guidelines - Clearing space -

The clear space around the logo should always be greater than or equal to the size of “K” from “KAGURA” typeface.

Ensure the adequate space between the logo and surrounding elements.

¢« |he Folklore of KAGURA

»

The Folklore of

KAGURA
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03 | Branding Guidelines - Avoid -

The distributed images should not be misinterpreted, modified, or added to.

The examples below are prohibited.

8V, /
& % The Folklore of KAGURA &V';. The Folklore of KAGURA
- &7
Don't use over-saturated colours for the Don't use gradation in colour Don't rotate the logo
background of the logo
Y%, 3 7
g ﬁ The Folklore of KAGURA a % The Folklore of KAGURA % g The Folklore of KAGURA
> 7 - NoF
Don't use different colours Don't stretch or alter the shape of the logo Don't outline the logo
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